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Flexible working 15 big news again.
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After several years in which we began to think the Viewpaoint alks about
new ways of working revolution would never begin, technology as the key
thete has been an explosion-of interest in new wark o krowdedge exchange

praciices.

According to research from the Future Foundation,
8.6%4 of the UK working population now works from
home far at least ene day a week, That figure is set to
rise to over 16% by 2020, Ancther recent survey from
the Economist Intelligence Unit of 600 executives dis-
covered that the average respondent spent a third of
thair time away from their main place of work, Over
B80% of managers confirmed that they had a laptop to
allow them to work anywhere, All had meobile phones,

These are the same forces that are driving the markst

for wireless nebwarks which are increasingly comman-
place in train stations, airports, hotels and cafes and
all owr public spaces.
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So with flexible working reswgent and workers in-
creasingly willing to work from home, the question is:
what is the office for if technology allows us to work
anywhere? Fortunately, the answer to this existential
crisis is already formed, because the office fulfils the
same fundchion it always has, which is fo bring people
tagather

This iz particularly important in a werld in which the
capital of most organisations is intellectual. The prob-
lem with having the main asset of your company in the
heads of the people who wark for you is that it can

3 suddenly disappear so the need for people to commu-
That is why there has been a profound shift in office nicate with each other daily has never been greater.
design over the past few years, with the emphasis
moving from the provision of dedicated private spaces
for individuals, to shared spaces and meeting rooms
for teams of people,

So, the principle role of the office has now become
increasingly that of a conduit for the exchangs of
informiation, The Wharton Canter for Applied Research
recently found that the average chief executive officer
now spends about 17 howrs in mestings per week,
while senior executives spend an average of 23 hours
and middle managers 11 hours in meetings per week.
According to another survey fram the University of the
West of England, over three-quarters of face to face
meetings now take place in a central office.

we understand the relationship between people. space and technolagy






