
 otels & Conference 

Centres that provide 

high-speed internet access 

(HSIA) to their guests are rapidly 

becoming the destination of choice 

for travellers who need to stay 

connected to the ofýce or who use 

the internet to ýnd out about local 

places of interest and activities.

These travellers are ready 

and willing to pay a premium 

for fast seamless connection to 

the internet, corporate email, 

databases and other network 

resources. As HSIA becomes more 

commonplace in the hotel industry, 

access to this service is becoming a 

requirement for properties that want 

to attract and retain the business 

traveller or conference delegate.

Most dial-up services use free-phone 

or local-rate numbers, severely 

reducing revenue streams from in-

room phones. Also, the increased load 

on the PBX to handle additional trafýc 

often forces incremental investment 

in the propertyôs phone system.

In order to cost-effectively and 

successfully deploy HSIA in a hotel, 

guests must have a ñtransparent 

experienceò - they donôt have to 

reconýgure their mobile computers. 
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